
Purpose 
    The purpose of our project was to measure the 
engagement level of people while watching 
television in various locations and on different 
media devices. We did this in order to determine 
the subjects' purpose for viewing and the impact of 
television on daily activities. 

Method
     An ethnographic study using observation and 
interviewing was conducted on Tampa citizens in 
various bars, gyms, sporting events, homes, and 
places of employment. The ages of the subjects 
ranged from 14 months to 72 years old. The study 
took place from May 18, 2009 thru May 26, 2009.

Results
1. Over time, viewing habits have shifted. 
   Early  television viewing traditionally  took place in 
the home with family  members. Technology has 
created more options. Television is available in 
many various platforms and locations. People can 
watch TV on cell phones, lap  tops and in countless 
places like restaurants, workplaces, cars, gyms 
and sporting events.

2.People are less engaged with their surroundings
    Of the 50 YMCA gym-goers sampled, 84%
would rather watch TV than talk to other people at 
the gym. Nearly  the same number said having a 
television on helps them to work out longer and 
harder. 
    Among our sample were people who watch TV 
on the internet at work. While watching online 
videos, these employees were slower to answer 
the phone and less inc l ined to do job 
responsibilities. Others sampled watch videos on 
cell phones to escape boredom and be distracted 
from reality. 

3. People are less engaged with television 
content
    Over-exposure has lead to disengagement. 
Televisions have become part of the atmosphere 
of many  public places instead of a focal point of 
the home. "I find myself glancing from screen to 
screen as I walk, but I do not really pay  attention 
to what's on," Ryan Mitchell said about television 
screens at a baseball game at Tropicana Field. 
    On channels like CNN and ESPN, people have 
a quick and easy way  to get what they  are looking 
for. Open access and availability  provides quick 
updates instead prolonged interaction. 

4. Television viewing is gratifying.
    Watching television is an activity  that fulfills 
various purposes. It can be entertaining, 
distracting and time-wasting, connecting, 
conversation-starting, informing and enlightening. 
It requires very  little intellectual effort from viewer 
and provides much in return. 

Conclusion
    Television viewing varies in its purpose from 
person to person. Gym goers, for example, watch 
television in order to improve the quality  of their 
workout. Many parents use television as an 
educational tool, or to keep their children 
occupied. Others enjoy  watching television 
because it keeps them up to date on local, 
national, and international news. Technological 
advances now allow people to view television on 
their laptops, cell phones, and other portable 
devices which enables them to watch anywhere. 
Our society  is slowly  becoming disengaged in 
human interaction and more engaged in 
television.  
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